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1.1
Introduction

=xpertly Crafted Custom rurniture Millwork

Since 1994, our woman-owned millwork company has been crafting custom woodwork

in 3rooklyn’s Industry City. Specializing in bespoke cabinetry, furniture, and storage solutions,
we bring precision, innovation, and sustainability to every residential and commercial project.

3lending traditional craftsmanship with modern design, we create high-end, durable,and
elegant millwork.. -rom kitchen cabinetry to office interiors, every piece is made with care,
ensuring timeless quality and exceptional detail..
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-l 2 Design
o Overview

Brand Logo Secondary Logo Brand Colors

Typeface

Monserrat-/\It]

NA3CO=FCHIIKLMNORPQORSTUVWXYZ Light
abcdefghijklmnopqgrstuvwxyz
1234567890 I@E$%A&() Sold
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Brand attributes

Mission

Our mission is to deliver exceptional custom millwork
that blends craftsmanship, innovation, and sustainability.
AS a woman-owned business, we are committed to
creating high-quality, tailor-made solutions for residential
and commercial spaces, ensuring every piece enhances
both function and beauty.

Vision

Our vision is to be a leader in custom millwork, redefining
interiors with timeless design, superior quality, and
eCco-conscious practices. We strive to inspire creativity,

set new standards in craftsmanship, and create lasting
value for our clients and communities.
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Brand attributes Brand -l 3

Values

3orn from a deep passion for craftsmanship and design,
our millwork journey began with a vision—to create
high-quality, custom woodwork that transforms spaces.
A\s a woman-owned business, we take pride in breaking
barriers in the industry while bringing a fresh perspective
to millwork. -rom humble beginnings in

3rooklyn’s Industry City, we have grown into a trusted
name for both residential and commercial custom
woodwork, delivering tailor-made cabinetry, furniture,
and storage solutions with precision and care.

—very piece we create tells a story of dedication,
innovation, and timeless craftsmanship.

Slogan

3rooklyn Custom Millwork
— Crafted with Heart, Designed to Inspire.
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1.3
. Philosophy

KO3=WOOD

B3rooklyn Custom Millwork

Our logo represents the essence of KobeWood—rooted

in craftsmanship, nature, and timeless design. The text

name "KobeWood" stands boldly against a black background,
symbolizing strength, sophistication, and the foundation

of our work. The wood-colored letters reflect the organic,
natural materials we use in every piece of custom millwork,

celebrating the beauty of wood and its ability to transform spaces.
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The wood texture incorporated into the design further reinforces
our commitment to quality craftsmanship, highlighting the depth,
warmth, and authenticity that define our work.

Together, the elements of our logo convey a harmony between
nature, design, and innovation, embodying our passion for creating
custom woodwork that lasts for generations.
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2.1
o Construction
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B3rooklyn Custom Millwork
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Minimum 2 2
Clear space N

..........................................................................

KOB WOOD KO

3rook|ynCustomM|IIwork ' [ — : 3—

...........................................................................

Clear space prevents type, imagery or other graphic
elements from interfering with thelegibility of our logo.
No graphic elements should encroach the border around
the logomark.This space is determined by 50% height of
logomark on each side.
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Tagline

Logo

SB3rooklyn Custom Millwork

Priamary Logomark logomark

KO3=WOOD

B3rooklyn Custom Millwork

Our logo is the face of Kobe Wood

The primary visual expression that we use to identify ourselves.
Meaning that we need to be careful to use it correctly and to do
so consisyenly.

Kobe Wood Brand Identity Guidelines 13

Logo 2 ‘
Usage .

Secondary Logomark

KO
=
WOODU

Design by: Global Creativefy



2.3
o Variation

KO3=WOOD

Brooklyn Custom Millwork B3rooklyn Custom Millwork
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5 Logo used on an application will often depend on the
3 background and production method. When using the
E logo on a white background.
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3 -l Color
o Palette

HEX

BFCIBS8

RGB

234,234,234
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Kobe Wood

KO3=WOOU

oklyn Custom Millwork

KO3=WOOU

oklyn Custom Millwork
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4 .-l Typography

Priamary font

Montserrat-Alt]

NA3CO=rCHIJKLMNOPQORSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

1234567890 I@DE£$%A&X()
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abcdefghijkilmnopqrstuvwxyz
1234567890 IE£$%A&*()
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5.1
DO's & pon't o

Do Not: Logomark

yn Custom Millwork

Do not resize or change the
position of the logomark.

Do Not: ronts

Do not use any other font

Do Not: Slzing

Do not use squish or squash the
logo. Any resizing must be in
proportion.

Do Not: Colour

Do not change the colours even
if they look similar. Use the
official colour specifications

detailed in these guidelines

KO3=WOOD
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KO3=WOOUD

oklyn Custom Millwor
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S3rooklyn Custom Millwork
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Marketing 6 -l
Collateral °

Brooklyn Custom Millwork

kobewood.co
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kobewood.co
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Marketing 6 -l
Collateral °
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Legal '7 O
Notes o

Using the brand book

This is a tool to help guide and strengthen the body of visual commmunications that will build Kobe Wood into a highly
recognized and respected brand. The information provided in this document brings a solid foundation to the

Kobe Wood brand, while allowing the artistic and creative flexibility needed to create high quality and visually
stunning communications.

This brand guideline is developed for the benefit of the Kobe Wood network, including partners, contractors, and/or client
individuals and for those who are considering cooperating with the brand.

Important copyright notice

The Kobe Wood logo is a trademark of Gurri INC.

It is important to maintain the integrity of the logo. The guidelines described in this document must be used by all Gurri INC affiliates
(Distributors, Partners, Contractors, Clients, etc.) that intend to use our logo.

If you are not sure if the Kobe Wood brand is properly protected in your entity, contact Kobe Wood
marketing department.

~or further information, questions, and/or concerns, please contact office@kobewood.co.
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